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Manual data entry, calculations, and
reporting

Numeric data, text, formulas, tables,
charts

Individuals and businesses for ad-hoc
analysis and reporting



Key Ad-
vantages

Limitations
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Single source of truth — centralized management, enrichment,
and distribution of product information

Data consistency — automated validation ensures accurate,
uniform product content across all channels

Omnichannel readiness — seamless syndication to e-commer-

ce, marketplaces, catalogs, and more

Integration-friendly — APIs for ERP, CMS, e-commerce plat-
forms, and marketplaces

Digital asset management — supports images, videos, and
other media formats

Efficient product hierarchies - inheritance of attributes from
parent to variant level

Intelligent search & navigation

Collaborative workflows — role-based permissions for cross-
departmental teams

Not designed for financials, HR, or warehouse operations

Investment required — robust systems can be costly, though
ROl is high for product-driven companies

Implementation effort — project timelines can be significant

Data migration complexity — requires planning and
governance

ERP

Process automation through centralized master
data

Cross-departmental data hub - finance, HR,
supply chain, production

Real-time business insights for faster, data-dri-
ven decision-making

Broad functionality supporting accounting,
inventory, procurement, sales, and more

Not purpose-built for product content — pro-
duct data often fragmented and unstructured

High total cost of ownership - licensing, custo-
mization, and training expenses

Complexity — significant resources needed for
setup and ongoing maintenance

Limited product content capabilities — no auto-
mated inheritance across product hierarchies

Weak integration with digital commerce eco-
systems

Lack of native multichannel publishing features
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Highly flexible — adaptable for many data types
and scenarios

Cost-effective — typically included in standard
office toolkits

Familiar interface — minimal training required

Error-prone — no automated validation; duplicates
and silos are common

Scalability issues - struggles with large product
catalogs

Collaboration bottlenecks — version conflicts and
no role-based access

Limited product relationship mapping — difficult
to model bundles, replacements, cross-sell/upsell

Manual channel publishing — time-intensive, re-
petitive updates required

Cumbersome linking — formulas across sheets
are prone to break

Inefficient search and filtering

No asset management — cannot handle product
images or media libraries



